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Dear Shareholders, 

 

While the last 12 months has presented its fair share of challenges, I can happily speak for everyone at 

MTL in saying that we are building towards something special. 

In 2021, the Chinese liquor market will reach 643.4 billion yuan, a year-on-year increase of 10.2%. Digital 

technology system empowers the liquor industry and helps companies in increase efficiency. The scale 

of China's new alcohol retail market will reach 136.31 billion yuan in 2021. It is expected that the 

development of China's liquor industry will be stable in the future, and there is still a lot of room for 

revenue and profit, which will reach 950 billion yuan in 2025. 

MTL's cave stored Liquor is located in the geometric center of China's Golden Triangle original wine 

production area formed by Maotai Town, Yibin City and Luzhou City. It has unique regional advantages 

for the production, storage and brand establishment of liquor. MTL has taken some major steps towards 

in Joint venture with Shihai dongtian liquor this year, we not only have successful launch few new 

brands together, we have also expand our industrial to tourism and age care to support local economic 

grow. 

Our MTL Team is very experienced in marketing and business development, have worked closely with 

distributors around all states in China and has slowly switch the target market from older generation to 

millennials, especially young women. The statistic has showing that 50% of the increase sales revenue 

are generated by millennial generation. Also, we continue to make progress with the baijiu market in 

International market even it has slow down during Covid, but we believe our cave wine has great market 

potential in western world as in China. 

In closing, I acknowledge the hard work and commitment of my fellow board members, senior 

management and our entire team of employees both locally and overseas along with the ongoing 

support of our shareholders. 

 

 

 

Cao Qi 

Executive Director 

 

 

 

 

 



 

 

Review of Operations 

 

Shihai dongtian baijiu liquor partnership  

Over the last year, the team at MTL have been putting together the many building blocks required to 

achieve our vision of being a key global player in the Chinese cave baijiu. We continue to be excited by 

the progress being made in marketing the brand globally. In 2021, Shihai dongtian has achieved liquor 

sales at 100m RMB, which is a great success for the company.  Listing of MTL on First Nations Stock 

Exchange has helped our market position in the industrialΦ a¢[Ωǎ ǎƘŀǊŜ ǇǊƛŎŜ Ƙŀǎ ōŜŜƴ ǾŜǊȅ ǎǘŀōƭȅ ƎǊƻǿ 

after listing. 

Baijiu is the most popular drink in China, is perennially high in demand and is making its way to popular 

bars in first world countries such as United States of America and Canada. The Baijiu market is expected 

to grow with a healthy compound annual growth rate of 6.9% during the forecast period of 2019-2025. 

According to the latest data released by CADA, the China Alcoholic Drinks Association, baijiu sales 

accounted for 70% of alcoholic drinks industry revenue in 2020, far ahead of beer, grape wine and 

others. The worldwide Market for Baijiu is valued at 89350 million USD in 2020 is expected to reach 

110910 million USD by the end of 2026. 

 

Shihai dongtian Baijiu is one of the most important partners of MTL Group. Shihai dongtian has 

completed brewing system using the traditional Chinese method,  land size of the brewer is 140 acres, it 

could achieve annual production of original wine yeast 10,000 tons, which filling capacity to baijiu is 

more than 20,000 tons. The storage area is 1000 square meters, current storage of original wine yeast in 

table below: 

% alcohollic by volume 
(ABV) 

unit Amount 

53% sauce aroma yeast litre 97,786.00  

53% sauce aroma yeast litre 594.50  

53% sauce aroma yeast litre 19,000.00  

60% strong aroma yeast litre 3,707.50  

60% strong aroma yeast litre 76,500.00  



 

53% sauce aroma yeast litre 9,460.00  

60% strong aroma yeast litre 121,658.50  

      

  

 

Baijiu Market Outlook 

Baijiu is undoubtedly the most common Chinese beverage and is a staple in Chinese events like 

weddings, birthdays, and festivals. The drink has been prevalent in China since 2nd century BC and holds 

a significant place in the ancient Chinese culture. During the Lunar New Year, Baijiu sales experience a 

significant boost as the drink in consumed in every nook and corner of the country. One of the most 

primary challenges faced by the market of this Chinese alcoholic beverage is its limitation in the APAC 

region. Though alcoholic beverages like vodka and whiskey are quite common, the name of Baijiu is still 

to be heard in the global market. This is set to change with the Chinese diaspora introducing the 

beverage in the international market and working on the popularization of this drink. 

Overall export of baijiu trend in the international market is growing. One of the positive trends is the 

increasing export of baijiu to the US and European countries. The increasing demand for baijiu in the US 

has led to the opening of bars offering only baijiu drinks in the US. 

Some of the key players in the Baijiu market are Kweichow Moutai Group, Wuliangye, Yanghe Brewery, 

Daohuaxiang, Luzhou Laojiao, Langjiu Group, Gujing Group, Shunxin Holdings, Fen Chiew Group, and 

Baiyunbian Group. 

 

Baijiu Market Size With COVID-19 Impact  

The COVID-19 pandemic has had a huge impact on the global economy. With the virus spreading across 

188 countries, a number of businesses were shut down and many people lost their jobs. The virus 

mostly affected small businesses, but large corporations felt the impact as well. Sudden outbreak of the 

COVID-19 pandemic had led to the implementation of stringent lockdown regulations across several 

nations resulting in disruptions in distribution activities of Shihai dongtian. 

COVID-19 has affect the global economy in three main ways: by directly affecting production and 

demand, by creating supply chain and market disruption, and by its financial impact on firms and 

financial markets.  

 

Shihai dongtian Products 

Shihaidongtian liquor is one of the cave stored wine, it is stored in the natural cave in Xingwen County, 

Yibin, Sichuan. The temperature in the cave is 15-22°C and the humidity is 88-92% throughout the year. 

The temperature and humidity remain constant throughout the year. The microclimate features of 

"warm in winter and cool in summer" and a small temperature difference provide favorable conditions 

for the aging of liquor, taking into account the speed of aging and the stability of quality. The conapt 

temperature and humidity in the cave, and the rich variety of microorganisms in the air have a unique 



 

effect on the preservation of the original wine and the acquired aging and aroma. The wine stored in the 

cave for one year is equivalent to the taste of natural storage for three years, cave storage, not only 

accelerates the aging speed of wine, but also accelerates the value of the wine.  

Shihai dongtian baijiu is sealed and preserved with the pottery altar as the carrier. The unique tiny pores 

of the pottery altar can make the wine interact with the environment well. The pottery jar is covered 

with thick wine bacteria, which promotes the esterification and condensation of the trace components 

in the wine body again, the wine taste becomes more mellow, and the taste and aroma are more 

elegant and long. 

Currently Shihai dongtian has 5 serials of products, including Hermit serials, Cave serials, Rock serials, 

Mountain serials and Cave collection serials. They are generally between 40 and 53% alcohollic by 

volume (ABV) 

 

 

 

 



 

 

 

 

 

 

 

By end of 2021 we have launched new collection baijiu to the market and the 

market response has been phenomenon is called Xi jiu, happiness.  

 

 

 

 

 

Marketing 

One driver in the market is increasing millennial population in China. The growing millennial population 

in China is one of the major drivers of the baijiu market in this country. The number of consumers above 

the age of 18 years is increasing, forming a considerable consumer segment. The growing purchasing 

power of Chinese millennial population is expected to play a greater role in the growth of the baijiu 

market during the forecast period. According to the World Bank data, millennials account for more than 

30% of the total Chinese population, which is expected to influence the growth of the market during the 

forecast period.  

MTL has increased investment in marketing and promotion throughout the year, placed advertisements 

on Baidu, Tencent and other media, to help the increase brandΩǎ popularity, and mainly targeting 

millennial market thought social media network, build a strong domestically influential and brand value.  

 

 



 

Award and Recognitions 

November 2021, MTL has entered the 2021 International Spirits 

Grand Challenge in China Shandong with our products from 

Shihaidongtian. The competition has categorized wines in strong 

spirits, whisky, dry red, dry white, rose, Chinese yellow wine, brandy, 

sparkling, special grapes wines, total 815 wine samples. 60 of the 

Professional wine judges has blind tested each of the wines and 

scored each of them. {ƘƛƘŀƛŘƻƴƎǘƛŀƴΩǎ brand Top of Mountain range 

has won Grand gold award. This is the high achievement in Chinese 

baijiu industrial. The participation of "Top of the Mountain" in the 

selection is a real test of the quality, we has stored this range in the 

cave as collection range, we believe the award is well deserved. Also 

our "Rhyme of the Cave" serial has won the Silver Award for its 

excellent packaging design. 

 

 

Sales and Digital System 

At present, the sales of Shiha dongtiani Liquor are mainly through offline packages and I Love Mall. This 

year we also has launched wine white labeling service for other companies includes Wudian Company, 

Zhongqing Yunchuang, Sanliu Jiufang, Tianxiaqi, etc. The smallest batch for customization starts at 1000 

bottles, it has significantly increased our alcohol sales volume and help brand increased awareness 

among the industrial.  

With our higher quality unique cave baijiu products and the competition price arrange, we have created 

a very high demand wine community. Sales and management team is at their best to provide training to 

the local distributors and keep set up new office in different regions. It is a very important all the office 

at different regions is updated with all the information and products to service our community. That will 

provide convenience to all of our members. These regional cooperative structures have brought 

considerable sales performance to MTL.  

Within the company, we have also built a internal share and points monitor system. Through the 

system, members can inquire about the shares and shopping points created in online shops. Not only 

the current shares and points you have already obtained, but also the shares and you will obtain in the 

future will be updated after smart learning system study your shopping behaviors.  

In the follow-up, the group will launch a series of equity redemption plans according to secondary 

market performance. On the platform of the equity system according to the development situation and 

the participation of capital. It mirrors the stock market, once there is fundraising happening in future in 

the group, we will cash reward you according to the amount of shares your holding in the exchange. 

At the same time, we have also prepared some interesting functions for community members such as 

mystery box gifting. For distributor, the system has sign in, monitor and electronic business cards  

 



 

functions. We hope that the launch of these functions will help facilitate business development for 

distributors. 

 

 

Tourism and age care millstone 

Taking into account the local liquor culture of Xinwen county in Yibin City SIchuan, management team of 

MTL decided to expand the liquor project to tourism and agecare. Combined with the local liquor 

culture, history and it nature advantages, including landscape with natural scenery, nature cave, it is the 

best place for a high end tourism and agecare spot. 

The concept of this project is living in the nature. The total land size is 262 hectares, potential 

development land size is 146.8hectares, land in 

commercial development is 38.2hectares,  tourism 

development 38.2 hectares, tourism use is included event 

center, hotel, cultural center, hot spring resort, wine 

street. The company has successively reviewed with local 

quality of landscape resources department, made plans 

for the creation of scenic spots, and reached a consensus 

with the government. This project will be a significant 

contribution to the local tourism and local families.  

 

 

 

Company asset list 

 

Fixed Asset Equipment List 

Valuation Date: 31 Dec 2021          

Company is being valued: Shihai dongTian Liquor 
Co.  

   
Currenc
y 

RMB 

Num
ber 

Equipment 
Number 

Equipment 
Name 

Spec and 
Model 

Unit Qua
ntity 

Purcha
se 
Date 

Value Note 
 

1 0300001 Strongbox     1 2015/4
/1 

             
922.00  

  
 

2 0300002 Tax control 
system 

  Set 1 2014/5
/1 

          
3,329.9
1  

  
 



 

3 0300003 C500 scanner     1 2014/5
/1 

          
3,247.8
6  

  
 

4 0300005 Commercial 
desktop office 
Lenovo 
computer 

Tianyi 
510S 

  3 2018/5
/17 

          
9,218.9
6  

  
 

5 0300006 Ultra thin 
Lenovo laptop 
computer 

Xiaoxin 
Air122 in. 

  1 2018/5
/18 

          
3,098.2
8  

  
 

6 0300007 Needle printer Jolimark 
FP-620K 

  1 2018/7
/26 

             
783.62  

  
 

7 0300008 Needle printer Jolimark 
FP-620K 

  1 2018/7
/31 

             
783.62  

  
 

8 0300009 Electronic 
computer: 
desktop 
computer 

AMDX850 
quad 
core/4G 
memory/
1000G 
hard 
disk/21.5-
inch LCD 

  3 2018/8
/19 

          
6,724.1
4  

  
 

9 0300010 Commercial 
desktop office 
Lenovo 
computer 

Lenovo 
Tianyi 
510S 

  4 2018/8
/20 

        
10,686.
18  

  
 

10 0300011 Commercial 
desktop office 
Lenovo 
computer 

Lenovo 
Tianyi 
510S 

  1 2018/8
/20 

          
2,662.9
3  

  
 

11 0300012 Financial 
voucher 
binding 
machine 

Deli 
3877# 

  1 2018/8
/20 

             
774.99  

  
 

12 0300013 Epson printer L380   1 2018/8
/1 

          
1,400.0
0  

  
 

13 0300014 Commercial 
desktop office 
Lenovo 
computer 

Lenovo 
Tianyi 
510s 

  2 2018/8
/10 

          
5,336.2
1  

  
 

14 0300015 HP multi-
function 3-in-1 
printer 

M1136   1 2018/9
/30 

             
930.17  

  
 



 

15 0300017 Lenovo 
computer 

-   1 2014/6
/1 

          
1,677.3
5  

  
 

16 0300018 EPSONL4158 
printer 

EPSONL4
158 

  1 2019/1
/1 

          
1,436.8
9  

  
 

17 0500001 Battery cabinet 
USB 

-   1 2013/7
/1 

        
16,529.
91  

  
 

18 0500002 Diesel 
generator 

-   1 2014/3
/1 

        
16,030.
00  

  
 

19 0500004 1000 L pottery 
jar 

1000 L   105 2016/1
2/1 

      
122,85
0.00  

  
 

20 0500005 50 L pottery jar 50 L   141 2016/1
2/1 

        
22,560.
00  

  
 

21 0500006 Wood 
products: office 
furniture 

Office 
tables 
and 
chairs, 
conferenc
e tables 
and 
chairs, 
and sofa 

Set 1 2018/8
/19 

        
24,748.
28  

  
 

22 0500007 Aux air 
conditioner 

1.5P/4, 
2P/2, 
3P/3 

  9 2018/8
/19 

        
42,166.
02  

  
 

23 0500008 Konka 
refrigerator 

551 L   1 2018/8
/19 

          
3,882.5
2  

  
 

24 0500009 European and 
American 
sunshine range 
hood 

-   1 2018/8
/1 

          
2,776.7
0  

  
 

25 0500010 Fulio solar 20 tubes   1 2018/8
/19 

          
3,291.2
6  

  
 

26 0500011 Midea drum 
washing 
machine 

7 kg   1 2018/8
/19 

          
2,425.2
4  

  
 

27 0500012 Furniture: 
office desks 
and chairs 

For six 
persons 

Set 1 2018/8
/1 

          
4,800.0
0  

  
 



 

28 0500013 Tourist ship -   8 2018/9
/25 

      
115,94
8.28  

  
 

29 0500014 Aux air 
conditioning 

1.5P   3 2018/9
/30 

          
7,861.1
7  

  
 

30 0500015 Furniture: bunk 
bed 

--   8 2018/1
0/1 

          
4,310.3
4  

  
 

31 0500016 Wood 
products: office 
sofa 

- Set 1 2018/1
0/1 

          
2,595.6
9  

  
 

32 0500017 Display cabinet -   40 2018/1
0/1 

        
45,436.
89  

  
 

33 0500018 Bed: wardrobe - Set 2 2018/1
2/18 

        
10,500.
00  

  
 

34 0500019 Oak round 
dining table 
and chairs (10 
chairs) 

1.5 m Set 1 2018/1
2/18 

          
3,500.0
0  

  
 

35 0500020 Tiered liquor 
display 

Wooden 
furniture 

Set 1 2019/7
/23 

        
18,640.
78  

  
 

36 0500021 Wooden 
desk/conferenc
e table 

Front 
desk/conf
erence 
table/des
k/table 
for 
two/clerk 
table 

Set 1 2019/1
1/30 

        
11,418.
00  

  
 

37 0500022 Office chair Bar 
chair/two 
office 
chairs/big 
chair/dol
phin 
chair/net 
chair 

Set 1 2019/1
1/30 

        
10,875.
00  

  
 

38 0500023 Three person 
sofa/tea table 

Kadeem Set 1 2019/1
1/30 

          
2,684.0
0  

  
 

39 0500024 Plastic tray 1210 Set 200 2020/1
/16 

        
23,893.
80  

  
 



 

40 0500025 Tea table + 6 
chairs 

- Set 1 2020/1
/31 

        
10,500.
00  

  
 

41 0500026 500L pottery 
jar 

500 L   1906 2016/1
2/1 

   
1,829,7
60.00  

  
 

42 0600001 Animal lantern 33 kinds 
of 
animals 

Batc
h 

1 2018/8
/14 

      
150,48
5.44  

  
 

43 0600002 Street lamp on 
the Karst cave 
railings 

200 x 200 
x 800 mm 

  156 2018/9
/25 

        
75,728.
16  

  
 

44 0600003 Stage 
equipment 
(display * 
sound 
equipment * 
stage) 

- Set 1 2018/1
1/22 

      
157,00
5.83  

  
 

45 0600004 Projector ONS7130   1 2020/1
/31 

          
2,371.6
8  

  
 

Total            
2,798,5
88.10  
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